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Travel lovers
love NZME travel.

Understanding and inspiring Kiwi travellers

LS

More than 3.25 million travel
intenders* engage with NZME
across our unique mix of digital,
print and audio channels.

9in 10 New Zealanders place a
significant importance on travel
so we know that Kiwis love travel
as much as we do.

9

At NZME we provide the information,
inspiration and resources that resonate
with Kiwi travellers driving consideration,
action, and adventures.

*Source: Nielsen CMI Q1 23 - Q4 23 fused Feb24, “Survey conducted by NZME - Travel survey Wave 5 April 2024



Travel trends.

How the industry has fared over the last few years

|
What we've seen “
N O //;'
Since the lifting of pandemic A trend of "revenge travel’ saw
restrictions in 2022, we saw a Kiwis take longer trips to make
* huge boost to the travel industry.  up for the lost trips in 2020
and 2021. In the last year,
we have seen this normalise. - 4
+13%
Overseas travel has continued to International travel is on the rise; /
grow, up 13% in 2023 compared however, Kiwis travelling overseas
— to the previous year. Looking at has not quite returned to pre-
ﬁ-ﬂ advertising spend, this increased  Covid levels which could be due - _ ‘ .
/| 34% from 2021 to 2022, but to the current cost of living crisis . T A% . .
o dropped back in 2023. in New Zealand. L : '

*Source: Nielsen CMI Q1 23 - Q4 23 Feb'24 Fused, *Survey conducted by NZME - Travel survey Wave 5



Travel trends.

What to expect

2024 and beyond P

Looking ahead, intention to travel overseas is up +4%.
- As part of that travel, we can also expect;

& Q

Anincrease in solo travel. 1in 5 More travellers will be looking for
are likely to travel alone, which travel that is more personalised,
has increased +3% on last year opting for unique experiences
and travelling with friends has over the road most travelled.

increased 5% YoY.

2

An increase in purposeful Kiwis have told us that they
travel, so nature based i.e. intend to invest more in their
bike tours or food-focused next holiday, with the average
travel. Anything where spend on an overseas trip
travellers get to experience having increased by 18%.

and learn something new. _
2
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*Source: Nielsen CMI Q123 - Q4 23 Feb'24 Fused, ~Survey conducted by NZME - Travel survey Wave 5 *average booking percentage between domestic & international booking



Travelling is more important than ever.

The number of Kiwis travelling is almost back to pre-Covid levels

International Arrivals - August

300,000
284,520

250,000

200,000

150,000

100,000

50,000

0
2013 2014 2015 2016 2017 2018 2019 2020

Source: Stats NZ Visitor Arrivals 2013-2023

2021

2022

241,236

2023

There's been 1.7 million overseas

arrivals into New Zealand by residents,
year to date. This is up 166% on the same
period last year (2022) showing that Kiwis
are back travelling internationally, now
85% of the pre-Covid figure.

The domestic travel industry has seen
the number of visitors more than double
compared to 2022.

The industry is heading in the right
direction, with visitors from overseas
now at 82% of what NZ had pre-Covid.



Travel advertising has been
steady across 2023.

Compared to 2022, last year didn’t see the peaks in May and November

Travel category advertisers spent almost

o » o $262 million ratecard on advertising in
AdVGrtISIng Spend W|th|n 2023 and spend in 2023 is just below
the Travel category (ratecard) that of 2022 (-1.6% YOY).

30% of Travel category spend in 2023
was on outdoor platforms, 23% online/
social & 17% on radio.
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2021 +22% YOY
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for thelr next hollday gk e
Kiwis aremtendmg to spend an average of$5 880; , iday S | //
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intend to travel internationally intend to travel * this winter within e
in the next year* domestically in ~  New Zealand % g

the next year*

Kiwis are spending
$2,324 on an average
domestic holiday”

Kiwis are spending
$9,211 on an average
overseas holiday”

International travel
intention has
increased 4%
since last year
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71% of the domestic travellers
have not yet booked”

B56% of international
travellers have
not yet booked”

*Source: Nielsen CMI Q123 - Q4 23 Feb'24 Fuséd, ~: Survey conducted by NZME = Travel survey Wave 5 *average booking péfcentage Between domestic:& intérnational booking



Consumers are investing in travel.

With trip lengths increasing, so did our wallets

This time last year Kiwis told us they were excited about their future travel plans,
ticking off bucket list destinations which meant more budget went into travelling.

Spend on domestic travel

$2,324 +30%

Since last year*

Domestic Travel Spending Trends
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Spend on international travel

$9,211 +18%

Since last year*

Overseas Travel Spending Trends

30%

25%

21%

0
19% 18%

17% 17%
149%
12% P’ 14% 13%
o 10%
%4 8% 7%
oy 3%
0% 1% 0
Less than $500 to $1,000 to $2,000 to $5,000to0 $10,000to  $15,000+
$500 $999 $1,999 $4,999 $9,999 $14,999
Wave 3 Wave 4 Wave 5
NZME



Kiwis are planning winter getaways.

Insights into their plans

% of travellers

y to enjoy
ir next holiday

International winter travel

» 87% will take a domestic trip « 39% intend to travel overseas during winter
71% are still yet to book their next trip 61% are heading to warmer shores*

» 15% intend to go skiing « 33% would consider going on a cruise
50% intend to go to Mt Ruapehu 45% would prefer an ocean cruise

« 42% intend to visit family
26% are going to England NZME

*to countries in the Northern Hemisphere



eels like winter.

Winter holiday intention is onthe rise

(]
X, Holiday style

+ 15% are going on a ski trip.

« 250,000 Kiwis intend to travel and
participate in a snow/winter sport
within the next 6 months.*

N
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‘l Most popular winter
holiday locations

1in 4 domestic travellers are going to
Queenstown for their winter holiday.

Mt. Ruapehu Coronet Peak

Cardrona The Remarkables

Treble Cone

C'-) Holiday duration

31% are going away for
3-6 days for their holiday.

*Source: Nielsen CMI Q1 23 - Q4 23 Feb24 Fused



Let's cruise.

Cruise consideration continues to grow

+4.7% 45% ®

Cruise intention has Would consider 1-2 weeks is the
increased compared going on a cruise cruise length that
to 6 months ago” in the next year appeals most

& Who's looking at cruising?

Historically seen as a holiday for mature travellers,
the popularity of cruises is on the rise appealing
to a younger generation. More than a quarter of
cruise intenders are under 29 (26%) compared to
17% aged over 65 years™.

q@ The deciding factors

The top two factors when considering a cruise
are the number of destinations and the food &
beverage packages available.

*Source: Nielsen CMI Q1 23 - Q4 23 Feb'24 Fused “Compared to wave 4
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Over half of those considering a cruise are
interested in ocean cruises, 40% interested
in both ocean & river cruises.




Chasing the sun.

Family and beaches draw Kiwis
to the Northern Hemisphere

More than two thirds of international travellers
are heading to the Northern Hemisphere.

Holiday spend

The average spend of those heading

to the Northern Hemisphere this winter
is $16,185, +76% more than the average
international traveller ($9,211)".

qﬂ The deciding factors

Primarily travellers are going to see family
and over a third (36%) are heading straight
to the beach.

Source: Survey conducted by NZME - Travel survey Wave 5, *compared to survey 3

Most popular Northern Hemisph’ére destinations




Our travel audiences.

Independents (18-34)

1,166,000*

Adventure and experience is front of mind
when travelling as a young independent
traveller. Whilst they still plan, it's not every
detail so that there is more flexibility.

Where to next?
Japan, Queenstown

*Source: Nielsen CMI Q1 23 - Q4 23 Feb"24 Fused

Families (35-54) [

1,192,000*

The time of life where a break is not only
wanted but needed. They like to travel with
a set plan and you will likely find them with a
mixed holiday of lounging and exploring.

Where to next?
Fiji, Christchurch

| ’"‘M, iy \‘
Mature Travellers (55+)
1,296,000

Some say it's the best time to travel, more money
and time so they can really explore. As more
confident and experienced travellers, they know
how to get the best out of their holidays.

Where to next?
England, Wellington






