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Likely consider product recommended by Total
Podcast 
listener

Friends & Family 62% 67%

Experts In Their Field (i.e., Chef/ Journalist/ Fashion Designer, Scientist) 43% 53%

Real Everyday Person (not Paid Or Given Free Things For Their Opinion / Review) 39% 42%

Salesperson, Employee Or Other Company Representative 14% 14%

Celebrities You Like (i.e. Local Or International, Actor, Sportsperson) 11% 14%

Media Personality (i.e., Radio Show Host, TV Host, News Presenter) 10% 10%

Influencer You Follow On Social Media 10% 15%
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Purchased a product / from a brand

Spoken to friend / family about a product/brand

Followed a product / brand on social media

Recommended a product / brand to a friend / family member

Changed my perception of a product / brand

Share on social media / other platform
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