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24%

29%

28%

24%

15%

29%

53%

52%

53%

49%

51%

54%

17%

12%

13%

21%

27%

11%

Total

18-34

25-54

45-64

Males

Females



70%

54%

52%

51%

50%

46%

43%

43%

28%

25%

24%

24%

Social media

Radio FM/AM

Free Online TV (e.g., TVNZ+

Paid Online TV (e.g., Netflix

Online Music (e.g., Spotify

Online News Sites/Apps

Short online videos (e.g., YouTube

Free to Air (Live) TV

Newspapers (Printed)

Online Radio (e.g., iHeart Radio

Outdoor Media

Podcasts



54%

52%

44%

33%

29%

27%

21%

18%

6%

3%

Online ads

Social Media

Retail Websites

In-store promotions

TV

Direct Mail

Radio

Newspapers

Magazines

Podcasts





58.6%

47.5%

34.3%

25.7%

It was an opportunity to buy things I want

To get a good deal before Christmas

Starting Christmas shopping early

L ŘƛŘƴΩǘ ǿŀƴǘ ǘƻ Ƴƛǎǎ ƻǳǘ ƻƴ ƎƻƻŘ ŘŜŀƭǎ
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Before mid-
November

Mid-November Black Friday/Cyber
Monday sales

Early December Mid-December The week before
Christmas

Christmas Eve





5%

58%

32%

$616 

$584 

$705 

$659 

$594 

$636 
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TOTAL 18-34 25-54 45-64 Males Females












