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Challenge Strategy
As a brand-new store and franchise in the To maximise brand awareness and drive customer action,
Southland region, Helloworld Travel Gore the campaign leveraged a high-frequency radio advertising
faced the challenge of establishing visibility in strategy across key regional stations, including Gore "
a highly competitive market. Needing to build Hokonui, Southland Coast, Southland Hits, and Southland o
awareness and convert interest into sales, the ZB. The strategy focused on consistent, memorable A d Ad
campaign had to create a strong presence messaging to reinforce brand recognition and build trust u lo
while ensuring a direct impact on customer with the local audience. NZME sought to position Helloworld
engagement and bookings. Travel as the go-to travel agency in the region.
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Results

The campaign delivered strong results, significantly increasing engagement and sales. Within the first month, the
results below showcase a clear correlation between the campaign’s reach and customer action. Foot traffic and in-
store inquiries also notably increased. By strategically leveraging radio’s reach and crafting memorable and creative
advertisements, Helloworld successfully achieved measurable business impact in a highly competitive market.
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i‘ "Our experience with NZME has been nothing short of AMAZING! Glenn'’s creative flare
has well and truly established us as a player in our market and we couldn’t thank him £ o
enough. | feel so incredibly proud and inspired when | hear our ads on the radio.” 5. EVERYONE'S HERE



https://players.brightcove.net/1519050053001/default_default/index.html?videoId=6370904331112
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