VERSUS

A Bonds NZ
podcast series.

,,,,,

Objective Key takeaway
Align Bonds' Chafe Off Undies with ACC's playful When brands align with content-led campaigns, they e W
storytelling to remove "friction" in sport and life. don't just advertise - they earn relevance, love, and results. |EEESCESE—_——- .'~"m-l-w"',°,‘,
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"When brands lean into podcast content - rather than forcing standalone messaging - they 3 . .
benefit from deeper audience trust, stronger engagement, and higher conversion rates.” : T
Strategy Why it worked ALTERNATIVE

« 4 x The Agenda Bespoke
podcast episodes -
'VERSUS' podcast series

« Integrated storytelling,
not traditional advertising

« Amplified via NZ Herald,
YouTube, socials, BYC
podcast feed

« Content-led = authentic, . Bonds became part « Audience connection
relevant, entertaining of the narrative = brand love

Results

A 1463% G, 100K+ Q (7k+ Strong engagement
Return on Listeners New & lasting brand
investment audiences Impact
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EVERYONE'S HERE.
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